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Course: Code: Workload:
VISUAL CULTURE & TREND FORECASTING GRA1270 36

Program:
AG - BUSINESS ADMINISTRATION

COURSE DESCRIPTION

Analysis of visual culture and mapping of the zeitgeist. Anatomy of trends: signals, macro- and microtrends. Investigative
methodologies: coolhunting and foresight. Aesthetic decoding and multidisciplinary application. Building and presenting a
trend report.

COURSE OBJECTIVES
By the end of the course, students should be able to:
» Read and interpret contemporary visual culture, identifying the aesthetic, behavioral and symbolic signals that shape
the zeitgeist of a period.

» Distinguish emerging signals, microtrends and macrotrends, understanding the life cycles and propagation dynamics
of trends.

» Apply coolhunting and foresight methodologies to investigate and interpret cultural and consumer behavior.

» Decode aesthetic patterns — visual, chromatic, formal and narrative — and articulate their application in different
creative and organizational fields.

» Build and present a trend report with signal curation, analytical grounding and professional visualization.

METHODOLOGY
Lectures with intensive visual support — analysis of images, videos, mood boards, market reports and cultural
references.

Practical in-class exercises in observation, curation and aesthetic decoding.

COURSE CONTENT
1. Visual Culture and Zeitgeist Mapping.
1.1 The concept of zeitgeist and its relationship with aesthetics, behavior and sociocultural context.
1.2 Sources and tools for reading contemporary visual culture.
1.3 Observing signals in media, art, design, fashion, architecture and urban behavior.
2. Anatomy of Trends: Signals, Macro- and Microtrends.
2.1 Definitions and hierarchy: emerging signals, microtrends, macrotrends and megatrends.
2.2 Differences between fad, trend and long-term cultural movement.
2.3 Trend life cycles: emergence, rise, mainstream and decline.
3. Investigative Methodologies: Coolhunting and Foresight.
3.1 Coolhunting: origin, concept, the role of the coolhunter and ethnographic observation techniques.
3.2 Foresight: scenario planning, prospective analysis and trend intelligence.
3.3 Integrated tools: PESTLE, signal radar, trend map and specialized platforms.
4. Aesthetic Decoding and Multidisciplinary Application.
4.1 ldentifying and interpreting visual, chromatic, formal and narrative patterns.
4.2 Application in product design, fashion, architecture and interior design.
4.3 Application in marketing, communication, branding and consumer behavior.
5. Building and Presenting a Trend Report.
5.1 Structure of a professional report: signal curation, thematic grouping and naming.
5.2 Analytical grounding and trend narrative.
5.3 Editorial design, visualization and presentation of the report.
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ASSESSMENT CRITERIA
TRUNCATE(((N1F*4) + (N2F*6))/10),1)

ASSESSMENT CRITERIA DESCRIPTION
N1F Assessment 1 (40%): Individual written exam
N2F Assessment 2 (60%): Group project



