Business Environment in Latin America (36 hours - 4 ECTS - 2 American Credits)

Objectives: This discipline aims to introduce the main characteristics, regulations
and practical aspects of the business environment in the Latin American region.

Programme: Economic, political and social environment of the Latin American
region. Business development. Regulatory frameworks and practical aspects of
doing business in the Latin American region.

Methodology: Synchronous classes, on the FAAP campus, synchronous and
asynchronous classes held in the Virtual Learning Environment, using the academic
and administrative management tool Canvas and the online communication tools
Zoom and/or Teams. In the same environment, students are offered support and
consultation materials, such as texts and videos, and interaction between students
and the teacher is encouraged through forums.

Estimated works and tests: Continuous assessment activities under the
responsibility of the subject teacher, carried out in the Virtual Learning Environment.
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